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At-a-Glance: The consumer outlook is still mixed.

Tailwinds

Consumers continue to manage debt payments well with a higher percentage of credit cardholders paying off their balance each
month. Additionally, inflation-adjusted revolving balances are declining, and delinquencies remain stable across loan products.
The overall lLabor market remains stable with low unemployment, marginal job growth, and low layoffs.

Headwinds

Consumer sentiment remains low, as elevated prices and higher inflation continue to put pressure on household budgets—driving
the personal savings rate to record lows.

While the labor market is stable, job growth is increasingly concentrated in sectors such as healthcare and the unemployment rate
for recent college grads is still higher than that of the overall workforce.

Real wage growth slowed for low- and median-income earners as they experience higher-than average inflation relative to their
wages—putting pressure on sustained consumer spending and sentiment.

The percentage of Direct Federal Student Loan recipients in cumulative default is now higher than any point in the available
data as the resumption of loan payments and delinquency reporting continues.

What We’re Watching

We continue to track consumer debt performance as declining transition rates would signal improvement in consumers’ ability to
manage their credit.

Though federal student loan delinquencies and defaults are at record highs, they are slowing—signaling that the initial wave
brought on by the end of the government’s payment pause has largely passed. We continue to track how this will impact consumer
performance on other credit products moving forward.

Our focus remains on real earnings growth, inflation and price pressures, and changes in the labor market as driving factors for
consumer debt performance and the economy.



Macro Outlook



over the last 4 years.

CBA

The unemployment rate for recent college graduates remains higher than for all
workers, reflecting a continued slowdown in the hiring of recent college graduates

Unemployment by College Graduation
Source: U.S. Census Bureau and U.S. Bureau of Labor Statistics, Current Population Survey (IPUMS).
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The healthcare industry continues to drive job market growth.

end of the FIFA World Cup.
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Indexed Employment Growth by Industry

Source: BLS Employment Situation Summary Table B. Establishment data, seasonally adjusted; December 2024 = 100
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Overall job growth over the last year has been relatively flat. The Healthcare sector continues to add jobs,
while jobs in Government have declined and the Financial, Information, Professional and Business (FIPB)
sector growth remains flat. Recent declines in Leisure and Hospitality may reflect both seasonality and the


https://www.capitaliq.spglobal.com/apisv3/spg-webplatform-core/news/article?id=104865093&KeyProductLinkType=14&utm_campaign=top_news_2&utm_medium=top_news&utm_source=news_home
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The Personal Consumption Expenditures (PCE) price index increased 3.7
percent in June from a year ago, largely driven by higher gasoline prices.

Additionally, the personal savings rate fell again to its lowest level since June 2022 as spending growth and
inflation continue to outpace growth in disposable incomes.

Personal Consumption Expenditures Index by Major Type

of Product: Percent Change from Month One Year Ago
Source: U.S. Bureau of Economic Analysis, Table 2.8.11

Personal consumption expenditures (PCE)
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Special Topic: Wage Growth



The trend in wage growth by income began to disperse during the pandemic.
Recent data show that wages for the bottom and median income earners have continued to increase, while
wages for high income earners continue to decline.

Quarterly real usual weekly earnings indexed to 2019 Q1 (2019Q1 = 100)
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Source: BLS; Author’s calculations.
Notes: Usual weekly earnings, Employed full time, Wage and salary workers. Does not account for differing inflation impacts by income. Inflation adjusted
2026 dollars. Upper limit of percentile.

*Data for October 2025 and 2025Q4 is missing due to the government shutdown.
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Adjusted for average inflation, cumulative wage growth for lower income
earners looks to outpace that of higher income earners.
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Real cumulative wage growth for workers in the bottom 10% of the income
spectrum outpaced that of other income groups during the pandemic.
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The lowestincome earners (bottom 10%) saw larger real wage gains during the pandemic before declining
through 2025.
Recent data show that wages for the bottom and median income earners have started to rebound, while

wages for high income earners continue to decline—however, adjusting for experienced inflation changes

this trend.

*Data for October 2025 and 2025Q4 is missing due to the government shutdown.
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Source: BLS; Author’s calculations.

Notes: Usual weekly earnings, Employed full time, Wage and salary workers. Does not account for differing inflation impacts by income. Inflation

adjusted 2026 dollars. Upper limit of percentile.
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The bottom 40% of households by income have seen higher inflation than
the national average since May 2022—impacting their real wage growth.

* Inflation is not experienced uniformly across
incomes—impacting real wage calculations that
use headline average inflation measures.

* The Top 20% of households by income have seen
lower inflation than the national average relatively
consistently since January 2019.

* The Bottom 40% of households by income have
seen consistently higher inflation since 2022.

* As of April 2026, the bottom 40% of households
saw inflation that was 0.62 percentage points
higher than that of the top 20%.

Income group’s inflation compared to national average inflation
(percentage point difference)
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Notes: Calculated as demographic group’s inflation less overall inflation and uses three-month
moving averages.
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income earners.

* Forlow-income earners, wages have not
kept up with the inflation they experience
since the second quarter of 2022.

* Real cumulative wage growth for low-
income earners had been gaining since
2024, before declining in 2026 Q1.

* Cumulative real wages for high-income
earners has been growing since 2023,
compared to other income groups.

* Cumulative real wage growth has been
declining for median income earners since
2023.

*Data for 2025Q4 is missing due to the government shutdown and omitted from subsequent moving averages.
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Accounting for the difference in experienced inflation across income
groups shows real cumulative wage growth has not kept up for low-

Quarterly real usual weekly earnings by income indexed to
2019 Q1 and accounting for income-specific inflation
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Source: BLS; Federal Reserve Bank of New York Economic Heterogeneity Indicators as of
April 2026; Author’s calculations.

Notes: Usual weekly earnings, Employed full time, Wage and salary workers. Accounting for
differing inflation impacts by income. Upper limit of percentile.
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Overall consumer sentiment rose
for the second month in arow in
July to 55.2, up 11.5 percent from
the previous month, but down 10.5
percent from July 2025. Initial
readings for August show the index
declining back down to 51.0.

The overall sentiment index
remains near record lows driven by
feelings about current and
expected incomes and prices.

The percent of consumers citing
high prices for their worsening
household financial situation
increased and remains elevated
across income levels.
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High prices continue to drag down consumer sentiment across income
levels.

Index of Consumer Sentiment by Income
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Source: University of Michigan Survey of Consumers; Index of
Consumer Sentiment.
Note: Index Value (1966 = 100)

Percent of Consumers Citing Higher Prices for
Worse Personal Finances by Income
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Non-mortgage debt balances as a share of disposable income remain below

pre-pandemic levels.

The Consumer Debt Payment Ratio (the ratio of non-mortgage required household debt payments to
total disposable income) decreased slightly in the first quarter of 2026* at 5.29 percent compared to
5.40 percent the previous quarter and 5.34 percent a year ago.

Consumer Debt Service Payment Ratio
Source: Federal Reserve Bank of St. Louis; FRED
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*Mostrecent data available as of 8/19/2026
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in the second quarter of 2026.

same quarter a year ago.

slightly compared to the prior quarter.

Number of Accounts: Credit Cards
Source: Federal Reserve Household Debt and Credit Report
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Account growth remained relatively flat across all consumer loan categories

« The number of credit card accounts among U.S. consumers in 2026Q2 increased slightly from the
previous quarter to 654 million. The number of accounts increased by 2.8 percent compared to the

* The number of auto loan accounts increased by 0.8 percent from the previous quarter.

* The number of HELOC accounts increased, while the number of mortgage accounts decreased
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*Includes non-bank accounts and balances

Number of Accounts; Auto, Mortgage, HELOC

Source: Federal Reserve Household Debt and Credit Report
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quarter.

* Year-over-year non-mortgage debt
balances grew 3.7 percentin 2026Q2.

* Quarter-over-quarter growth in credit
card balances increased by 1.7 percent,
largely due to seasonal factors.

* Auto loan balancesincreased by 1.7
percent QoQ.

« HELOC balances rose 11.6 percent YoY
signaling a consistent increase in
borrowing.

*Includes non-bank accounts and balances

CBA

Total non-mortgage consumer debt growth remained steady quarter-over-

CONSUMER
BANKERS
ASSOCIATION

Non-Mortgage Debt Balance by Product (Trillions $)

Source: Federal Reserve Household Debt and Credit Report
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quarter in a row.

* The decline was driven by a decrease in
student loan balances while inflation-
adjusted balances for other loans
remained flat QoQ.

* Total outstanding non-mortgage debt
balances remain below pre-pandemic
levels when adjusted for inflation.

*Includes non-bank accounts and balances

CBA

Adjusted for inflation, total non-mortgage debt declined for the second
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Inflation Adjusted Non-Mortgage Debt Balance by Product
(Trillions $)
Source: Federal Reserve Household Debt and Credit Report
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Bank-reported demand for consumer loans was mixed in the second quarter.

The net percent of banks reporting stronger demand increased for credit cards and other consumer loans
(e.g., personalinstallment loans), but decreased for auto loans and HELOCs as of the most recent Senior Loan
Officer Opinion Survey (SLOOS)*.

Net Percent of Domestic Bank Respondents Reporting Stronger Demand (Consumer Loans)
Source: Federal Reserve Senior Loan Officer Opinion Survey
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*Respondent banks received the survey on June 17, 2026, and responses were due by July 2, 2026. Responses generally correspond to the second quarter of 2026. 21
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The number of banks reporting tighter credit standards decreased for all
loan categories except credit cards in the second quarter.

* The number of banks reporting tightening credit standards decreased for auto, HELOC, and other loans.

* The net number of banks reporting tighter standards for credit cards increased and has been returning to pre-
pandemic trends.

Net Percent of Domestic Bank Respondents Tightening Standards (Consumer Loans)
Source: Federal Reserve Senior Loan Officer Opinion Survey
Auto Credit Card = HELOCs = Other consumer loans (excluding credit card and auto)
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*Respondent banks received the survey on June 17, 2026, and responses were due by July 2, 2026. Responses generally correspond to the second quarter of 2026. 22
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Overall, consumer loan application rates held steady in June 2026.

Application rates for larger-ticket items, like mortgages and auto loans, increased slightly, while application rates
for credit cards and credit card limit increases remained mostly flat.

Consumer credit application rates by product.

Source: Federal Reserve Bank of New York Survey of Consumer Expectations
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consumers (<680) drove credit card application rates.

Application rates for credit limit increases grew for (<680) and S

fell for Prime (680-760) consumers.

Auto loan application rates increased for

Credit Card application rates
by credit score.
<680 e====between 680-760 ===—>760
50
40
+ 30
)]
O
)
o 20
10
0
o ~— N [sg] < Lo «©
S S S S S S S
S N g g N g S
& & & & & & &

and Prime consumers.

CONSUMER
BANKERS

CBA

Application rates increased for subprime consumers, while decreasing or
holding steady for superprime consumers.

uperprime (>760) consumers and
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The number of total credit card
accounts increased slightly in the
second quarter of 2026 to 658.6
million.

The number of credit card accounts
increased 0.88 percent QoQ, an
increase similarin size to the 0.74
percent increase from 2025Q1 to
2025Q2.

Year-over-year growth in accounts
remained lower at 2.77 percentin

2026Q2 compared to 4.97 percent
in 2025Q4.

CBA

The number of credit card accounts increased slightly over the last quarter.
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Number of Credit Card Accounts (Millions)
Source: Federal Reserve Household Debt and Credit Report
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Credit card balances continue to grow at a slower pace compared to the

pandemic period.

* Overall, credit card balances are growing more slowly year over year—remaining mostly flat with YoY
balance growth over 4.5 percent as balance growth is similar to pre-pandemic levels (left chart).

* Total real credit card balances (right chart) increased slightly QoQ from $1.23 to $1.24 trillion.
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Year-Over-Year Credit Card Balance Growth
Source: Federal Reserve Household Debt and Credit Report
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Inflation-adjusted credit card balances for revolvers (cardholders who do not pay
their entire balance off at the end of the cycle) continue to decline, despite
continued growth in card spending.

Inflation-Adjusted Revolving Credit Card Balances
($Billions)
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Source: BLS; Federal Reserve Bank of Philadelphia Large Bank Credit Card and Mortgage Data (FR Y-14M)
Notes: Data for Large Banks $100B+ in Assets. Excludes small business, corporate, and consumer charge cards. Credit card balances in the FR Y-14M data
represent roughly four-fifths of total U.S. bankcard balances.
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Credit card balances as a share of disposable income remained flat in the

second quarter of 2026.

As the Fed Funds rate has decreased,
balance growth has also slowed.

Growth in overall balances as a share of
disposable income continues to slow

down and return to pre-pandemic trends.
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Credit Card Balances at Commercial
Banks/Disposable Personal Income (2011=100)
Sources: U.S. Bureau of Economic Analysis; Federal
Reserve Household Debt and Credit Report
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percent year-over-year.

* Large bank credit card originations
increased by 11.17 percent in 2026Q1
compared to the same period last year.

* Growth in originations has continued to
rebound over the last 3 quarters.

e The number of new credit card accounts
originated at large banks was 17.12
million in 2026Q1.

*Mostrecent data available as of 7/29/2026 is from the first quarter of 2026.
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Large bank credit card account originations increased by roughly 11.2

Number of Quarterly Credit Card Originations at Large

Banks ($100B+ in Assets)
(% Change Year-over-Year)

Source: Federal Reserve Bank of Philadelphia Large Bank Credit Card and

Mortgage Data (FR Y-14M)

120%
100%
80%
60%
40%
20%
0%
-20%
-40%

-60%

2026Q1
11.17%

ASSOCIATION

30



* Forlarge banks’ cardholders, a higher
percentage of customers are paying their
entire balance off each month compared
to pre-pandemic.

* The share of accounts paying the full
balance has increased slightly through
the start of 2026.

* The share of accounts making the
minimum payment decreased slightly
and the share making between the
minimum and full balance remained
steady over the last four quarters.

*Mostrecent data available as of 7/29/2026 is from the first quarter of 2026.

CBA

The share of consumers paying their full credit card balance off each month
continues to increase, staying above pre-pandemic levels.
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Credit Card Payment Behavior
Source: Federal Reserve Bank of Philadelphia Large Bank Credit Card and
Mortgage Data (FR Y-14M)

== Share of Accounts Making Full Balance Payment
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== Share of Accounts Making the Minimum Payment
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* Credit card utilization (measured by
balances over credit limits) remained at
22.7 percentin 2026Q2 with no change
from the previous quarter.

* Credit card utilization decreased from
23.5 percent in the 2025Q4.

CBA

Credit card utilization decreased slightly quarter over quarter.

Credit Card Utilization (Balance/Limit)

Source:Federal Reserve Household Debt and Credit Report
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Early delinquency transitions (30 days
past due) increased slightly in the
second quarter from 8.61 to 8.69 percent
of balances.

Late delinquency transitions (90+ days
past due) decreased slightly in the first
quarter from 7.10 to 6.97 percent of
balances.

Delinquency transitions have remained
largely steady over the last two years.

CBA

Credit card delinquency transitions remained relatively flat in 2026Q2.
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Credit Card Delinquency Transition (30+PD; 90+PD)

Source: Federal Reserve Household Debt and Credit Report. Grey bars mark

recessions.
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Recent credit card vintages (cards issued in Q3 2025) show elevated
delinquency trends compared to cards issued in Q3 2024 and O3 2023,

Credit Card Cumulative 60+DPD Rate by Annual Vintage

Q3 2025 7.4%
Q3 2024 6.5%
Q3 2023 6.3%
Q3 2022 7.0%
23 2021 6.4%

Source: 2nd Order Solutions. 2025 Q3 Credit Risk Review (powered by Equifax Ignite).
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Source: 2nd Order Solutions. 2025 Q3 Credit Risk Review (powered by Equifax Ignite).
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CBA

The percentage of accounts 60+ days past due declined slightly in Q2 2026,
following seasonal trends, and has been steady over the last two years.
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Credit Card Monthly 60+DPD Rate by Origination Vantage

CBA

The percentage of accounts 60+ days past due declined slightly for subprime
and near prime borrowers in the second quarter of 2026.

2021 2022 2023 2024 2025 2026

= subprime: <601 = near prime: 601-660 - prime: 661-720 = prime plus: 721-780 == super prime: >780

Source: 2nd Order Solutions. 2025 Q3 Credit Risk Review (powered by Equifax Ignite).
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of 2026.

e The number of auto loan accounts
increased QoQ after decreasing
throughout much of 2025.

Number of Auto Loan Accounts (Millions)

* The number of auto loan accounts is still
below pre-pandemic levels as prices for
new vehicles remain high after large
increases during the pandemic.’

* The number of loan accounts increased
by 0.8 percent QoQ and is 0.8 percent
higher than a year ago.

20:Q2
21:Q2
22:Q2
23:Q2

'See price data from CPI Consumer Price Index for All Urban Consumers: New Vehiclesin U.S. City Average [CUUROO00SETAO01], retrieved
from FRED, Federal Reserve Bank of St. Louis; https://fred.stlouisfed.org/series/CUURO000SETAO1 , August 2026.

Source: Federal Reserve Household Debt and Credit Report

24:Q2

25:Q2

CBA

The number of auto loan accounts continued to increase in the second quarter

26:Q2
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Total auto loan balance growth increased
both year-over-year at 3.5 percent and
quarter-over-quarter at 1.66 percent.

With an increase in the number of loans
and balance growth, the average loan
size increased 0.85 in the second
quarter.
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Total auto loan balances continued to grow in the second quarter of 2026.

Auto Loan Balances ($Billions)
Source: Federal Reserve Household Debt and Credit Report
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Average Loan Size ($)
Source: Federal Reserve Household Debt and Credit Report
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Auto loan originations remain concentrated in the highest credit score tier.

* Auto loansto the highest score tier (760+; black line) made up 41 percent of originations in the second
quarter of 2026, roughly twice that of the next closest tier and 6 percentage points higher than pre-
pandemic. Prime plus (720-759) made up the lowest share of originations in the second quarter of 2026.

* Originated auto loan balances (right chart) increased for all score tiers in the second quarter of 2026, with

the largest increases for the prime (

) and superprime (760+) tiers.

Auto Loan Originations by Risk Score*

(Percent of Total Balances Originated)

Source: Source: Federal Reserve Household Debt and™ Credit
Report

*VantageScore 4.0 (2026Q1+); Equifax Riskscore 3.0 (prior)
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Auto Loan Originations by Risk Score*
($Billions)
Source: Source: Federal Reserve Household Debt and Credit
Report
*VantageScore 4.0 (2026Q1+); Equifax Riskscore 3.0 (prior)
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Auto loan delinquency transitions remained largely flat in the second
quarter of 2026.

Auto loan transitions to early
delinquency (30+ days past due)
increased from 7.72 to 7.87 percent of
balances.

Transitions into later delinquency (90+
days past due) increased from 2.97 to
3.0 percent of balances.

CBA
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Auto Loan Delinquency Transition (30+PD; 90+PD)

Source: Federal Reserve Household Debt and Credit Report
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Student Loans



pace.

2026.

* Year-over-year balance growth has remained lower coming out of the pandemic (right chart).

CBA

Student loan balances continue to increase, but below their pre-pandemic

« Student loan balances increased by 0.8 percent year-over-year to $1.65 trillion in the second quarter of
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Student Loan Balances ($Billions)

Source: Federal Reserve Household Debt and Credit Report
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Flows into both early and late-stage
delinquencies dropped from record
highs of 16.19 percent of balances in

20250Q4 down to 7.83 percent in 2026Q2.

Flows into delinquency continue to
change as federal student loan
borrowers adjust following the end of the
pandemic payment pauses or transition
into default.

CBA

Student loan delinquency transitions fell sharply back to pre-pandemic levels as
the initial wave of severely delinquent federal loan borrowers move to default.
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Student Loan Delinquency Transition (30+PD; 90+PD)

Source: Federal Reserve Household Debt and Credit Report
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Federal Direct student loan delinquencies continue to adjust down, largely
because late-stage delinquencies are transitioning to default.

* 14 percent of federal loan recipients in repayment status remain in some form of delinquency (30+ days past
due), down 3 percentage points from the previous quarter as late-stage delinquencies (270DPD+) continue to
transition to cumulative default.

* The percent of federal direct borrowers in cumulative default increased by 4 percentage points QoQ, reaching
record highs.

Student loans in repayment status and are currently in some form of Federal direct loan recipients in repayment have been steadily

delinquency moving into later stages in delinquency and default.

Source: National Student Loan Data System accessed via Data.gov ® % Recipients 30-90DPD ® % Recipients 90-180 DPD

Note: Includes only loans in repayment status. Excludes those for recipients in school, grace period, or forbearance. Z/O Rec!p!ents _181'270 ) ® % Recipients 270DPD+
% of Recipients Any DPD = %, Recipients in Cumulative Default 60% ™ % Recipients in Cumulative Default
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Home Equity
Insights Provided by:



Home equity booked volume in the first half of 2026 finished in positive CBA
territory at 4%, despite applications coming in softer at -2% Year-over-

Year.

Home Equity Application Growth Trends

27%

7%

2% 4% .

-2%

-14%

2021 vs 2022 vs 2023 vs 2024vs 2025vs H1-26vs
2020 2021 2022 2023 2024 H1-25

Source: © Curinos LendersBenchmark Home Equity Originations
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Home Equity Booked Growth Trends

40%

-23%

2021 vs 2022 vs 2023 vs 2024 vs 2025vs H1-26vs
2020 2021 2022 2023 2024 H1-25
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Key states including CA, FL, & TX finished the first half of the year CBA

down in Home Equity applications & bookings, suppressing average =
national growth metrics. CUurinos

Top 15 Largest Home Equity Origination States (Units) (H1-26 vs H1-25)
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Application Growth Booked Growth
MA 4.6% IL 9.9%
PA MA 9.1%
IL TN
NJ NJ
TN NC
NY OH
NC PA
MD NY
Average Average
VA VA
OH GA
CA Mi
GA CA
FL -7.8% X
Mi -9.4% FL
X -9.6% MD
. T T . T . .
-12% -8% -4% 0% 4% 8% 12%
Source: © Curinos LendersBenchmark Home Equity Originations
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As average HELOC line sizes continue to grow, average credit-risk CBA
metrics trend more conservative with higher scores and lower
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combined Loan-to-Value. : : CUrinos
HELOC Booked Risk Metrics
Average Line Size Average Combined Loan-to-Value (CLTV)
$210K 61%
$195K @ . 60%
$180K |
$1(|37k
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58.3%
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24 25 26 24 25 26
Average Credit Score 201 Average Debt to Income (DTI)
792 790 . 41%
788
40%
784
780 39%
- 38% 38.2%
768 37%
Jun Jun Jun- Jun Jun Jun-
24 25 26 24 25 26

Source: © Curinos LendersBenchmark Home Equity Originations
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HELOC utilization continues to increase as average balance growth CBA
continues to outpace the growth of average line sizes.
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HELOC Portfolio Usage Characteristics by Reporting Year (Through May 2026)
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Retail Deposits
Insights provided by:



Total customer growth at traditional banks has declined, even as CBA"
customer growth in the more affluent $50K+ balance tier has risen. Curl’ﬁos

CONSUMER
BANKERS
ASSOCIATION

Indexed Customer Growth by Customer Balance Tier
3-Month Rolling Average | Traditional Banks | Dec ‘21* - June ‘26
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Source(s): © Curinos Consumer Deposit Analyzer, Curinos Analysis. | Note(s): * Growth indexed to end of December 2021. Consumer balances only. Branch Banks Only.
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Average Consumer CD and Savings/MMA balances have steadily CBA ASSOCIATION
increased while Checking balances have slowly decreased . Curl-ﬁOS
Average Account Balances by Product Group | Traditional Banks | Dec ’°21-Jun ‘26
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Source(s): © Curinos Consumer Deposit Analyzer, Curinos Analysis. | Note(s): Consumer balances only. Branch Banks Only.



Savings/MMA has seen strong growth in the last few months, with
some CD runoff likely flowing into Savings/MMA.

Average Monthly CD Balance Growth
Branch Banks Average vs Top Quartile | Jun ’25 - Jun ‘26
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Average Monthly Savings/MMA Balance Growth
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Small Business



15

10

5

0

-5

-10

-15

-20

-25

Quarterly Change in New Loans to Small Businesses
Source: Federal Reserve Bank of Kansas City Small Business Lending Survey
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CBA

New small business loans increased in the first quarter of 2026.

* Quarter-over-quarter, total new loan balances originated to small businesses increased by 2.8 percent,
due to an increase in credit lines™.
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* When compared to first quarter of 2025, year-over-year total new loan balances increased by 9.9 percent.

*based on the most recent data from the Kansas City Federal Reserve Bank
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Large banks reported a large increase in demand for small business loans,
while other banks reported a decrease in demand in Q2 2026.

* Overall, reported demand for small Net percentage of domestic banks reporting stronger

business loans increased per the demand for C&l loans from small firms
. . Source: Federal Reserve Senior Loan Officer Opinion Survey
most recent Senior Loan Officer
.. ——Overall ==|arge Bank Other Bank
Opinion Survey (SLOOS) conducted.’ vere or9e Banee orants

40

* Other banks reported a slight decline
in demand on net.

-70
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Small firms = firms with annual sales of less than $50 million.
Large banks = total assets of $100 billion or more.
Other banks = total assets of less than $100 billion.

'Respondent banks received the survey on June 17, 2026, and responses were due by July 2, 2026. Responses generally correspond to the second quarter of 2026.
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slightly.

Overall, reported credit standards for small business loans loosened

CBA

* Overall, the net percent of banks
reporting tightening standards for
loans to small businesses
decreased in the second quarter of
2026 from 6.6 to 1.8 percent.

* The net percentage of large banks
reporting tightening standards for
loans to small businesses
increased.

* The net percent of other banks
reporting tightening standards

Net percentage of banks tightening standards for C&l
loans to small firms
Source: Federal Reserve Senior Loan Officer Opinion Survey

e Overall =] arge Banks Other Banks
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decreased.

Small firms = firms with annual sales of less than $50 million.
Large banks = total assets of $100 billion or more.
Other banks = total assets of less than $100 billion.

*Respondent banks received the survey on June 17, 2026, and responses were due by July 2, 2026. Responses generally correspond to the second quarter of 2026.
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line usage.

 The number of banks, on net, reporting
an increase in credit line usage was
positive for the tenth straight quarter.

* Roughly 5 percent of banks reported, on
net, that credit line usage increased,
down from 12 percentin 2025 Q1.

* The number of midsize banks reporting
increased line usage fell further than
large banks, while small banks reported
more increased line usage than the
previous quarter.

*based on the most recent data from the Kansas City Federal Reserve Bank

CBA

Banks reported continued, but slowing, increases in small business credit

All Bank Sizes Report Continued Increases in Credit Line Usage
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Small banks = total assets of $1 billion or less
Midsized banks = total assets between $1 billion - $10 billion
Large banks = total assets greater than $10 billion.
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quarter of 2026.

* Median credit line usage by small
businesses slightly increased to slightly
over 40.5 percent in the first quarter of
2026.

* Median credit line usage had been slowly
increasing back to levels seen before
2020 but is still below the pre-pandemic
rate of 45 percent.

*based on the most recent data from the Kansas City Federal Reserve Bank

CBA

Median small business credit line usage remained largely flat in the first
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Median Small Business Credit Line Usage
Source: Federal Reserve Bank of Kansas City Small Business Lending
Survey
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Small business credit quality remains sluggish driven by owner debt-to-
income and owner credit scores.

Bank respondents, on net, report that
the credit quality of small business
applicants has declined in 2026Q1 for
the 16" consecutive quarter.

8.3 percent of banks, on net, report
declining credit quality in the first
quarter of 2026, an increase from 4.9
percent in the previous quarter.’

Business owner debt-to-income
remains one of the most significant
reasons banks gave for these
assessments.

*based on the most recent data from the Kansas City Federal Reserve Bank

CBA
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Net Percent Reporting Improved Applicant Credit Quality

Source: Federal Reserve Bank of Kansas City Small Business Lending Survey
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"Question: “In your opinion, how has the credit quality of U.S. small business applicants changed over the most recent calendar quarter?”
Improved substantially (0.0%), Improved somewhat (2.1%), Remained basically unchanged (87.5%), Declined somewhat (9.7%), Declined substantially (0.7%)
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SBA 7(a) loan volume declined in 2026Q2 compared to the prior quarter.
Monthly SBA 7(a) Loan Volume
e The number of approved loans and Source: SBA Monthly Activity Report
dollars decreased in 2026Q2 as = == Approved Dollars (left axis) = === Approved Loans (right axis) === loan 3 month moving avg.
approvals continue to normalize. $8 Billion 10,000
$7 Billion ’ ! 9,000
 Average loan volume (3-month 6 Billon . . " 5000
. . \
moving average) continues to fall and ! A AU oL 7,000
. . . . il N ]
is now more in line with pre- sl o ! i S L B WIS RS
. \ [} ‘ !
pandemic averages. sagiion ¥ \As 'i‘ At ,','5;, ‘“'{L 5,000
] ] ) o 1 )
) VNN A b 8 g VAR '51, A "'.'3' " I 4,000
$3 Billion A “u N 1]} , Iy RYAL IR ’
Al V' Y e VL som
& 3
s2Biion V 1/ b‘,l\, ‘...“.','“ A :: 3 l" v \”'\'rq '.'“ ' ’
Y v J :I‘ :,l' ”l 2,000
$1 Billion ' o 3 v © 000
$ Billion 0
> 2 2 2 2 g g 5 5 ¥ ¥ 2 8 I X 2 8 8
S 8§ 8 8§ 8 8 8 § 8 § 8 8§ 8 8 8 8 8 8 8§
S 8§ 5 § 5 8§ 5 8§ 5 8 5 8 5 8 5 8 5 8 s

62



CONSUMER
BANKERS
ASSOCIATION

CBA

Disclosure

These materials have been prepared solely for informational purposes based on information generally
available to the public. CBA’s statements, quotes, and other related analyses contained here are expressed
as statements of opinion and are not recommendations or suggestions to purchase, hold, or sell any
products, securities, or investments.
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